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INTRODUCTION

My mom did my laundry...



INTRODUCTION

| want to protect my staple pieces...



INTRODUCTION

| am striving for sustainability
but sometimes fall short...




INTRODUCTION

| am a full-blown activist...



INTRODUCTION

T

We're all unique.



INTRODUCTION

There's not one way to speak to everyone.



Strategy.
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We asked

around.




STRATEGY
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STRATEGY




survey
respondents

STRATEGY

728

articles
analyzeo
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STRATEGY

were likely or very likely to
change a habit if they knew it
would preserve the quality of
their clothes.







STRATEGY
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880/ = Jre distrustful of eco-friendly
o « Cclaims from companies.
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They want to make a difference,
but they don’t know how.




STRATEGY

Authentic solutions are missing.
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STRATEGY
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STRATEGY

Sustainaple laundry

Temp Spin Reduced

C . Ironing

Prewash




STRATEGY

-INd people
where they are.




STRATEGY

The
Microsite.




STRATEGY

-verything funnels through the
microsite.




STRATEGY

How you find it
changes how
you see it.

Unigue experiences
for unigue people.



| Jide
Energy
Estimator

Find out more about your
energy usage and the
change you can make by
washing on cold.

STRATEGY

Care Label Detected

a0/ Wash at 40°C
x Do not bleach
[-] Tumble dry at low temp.

&=\ Iron at medium temp.
1%{ Do notdryclean




STRATEGY




STRATEGY

Unique audience.



STRATEGY

A huge opportunity.
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The Dial Makes the Difference.

WARM COLD

N

COLD COLD , / g | e HOT COLD
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THE DIAL MAKES THE DIFFERENCE
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Executions.



EXECUTIONS

There’s no
one-size-fits-all.



EXECUTIONS

Real pcople.
Real lives.
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¥ Washed On Cold ©
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Likes Reviews

Emma Chamberlain

@emmachambie

<o

§ ACTIVE OVER A WEEK AGO @ 121SOLD 3 COLD WASH VERIFIED

check my likes for some pieces i love ... but don't
have space in my closet for ...

s B I ~
followers following

TIDE + DEPOP

SWEATERS
Size XS » Good condition

i) Tracked Shipping ® - 2 Washed On Cold @

e thriftgirl ™M

thriftgirll y2k early 2000s scottish house cropped
gray sweater with ruffle high neckline, 3/4 sleeves,
deep burgundy floral graphics, and embroidered

$20 Offer $17 Buy

S Q  ©® A

Home Search Sell Inbox My Depop

SWEATERS
Size XS * Good condition

Depop Washing
Item washed on cold

This item is washed in cold water with Tide
detergent, increasing the longevity and
preserving the colors of the item.




TIDE + DEPOP

All avenues point to cold.
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The Dial Makes the Differen

can

d formula, you

i :de’s new cold-powere Rt o
::::er\::ilsie clothes you care about by washing

in cold water.

Visit www.turntocold.com to take the
#TurntoCold pledge, joining thousands of

others on Tide’s mission to preserve clothing
and reduce energy consumption.
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TIDE + G OC l)v, _

Second-hand doesn’t
have to stop at second.

Preserve the clothes you
love by choosing cold.

#TurntoCoId

§§

\\\

NARNRURRNARY:
.......

Jide

Scan the code to
more about the b
cold water has to

'

The Dial Makes
the Difference.

Preserve the clothes you care about.
Minimize your environmental impact.
Make the decision to #TurntoCold.




TIDE + GOODWILL

Spot:
“Nadav’s #TurntoCold Story”



TIDE + GOODWILL




TIDE + GOODWILL

Tide brings clean clothes
to more people.






TIDE + GOODWILL

Gliving clean clothes
a second life.



TIDE + GOODWILL + NEW YORK ROAD RUNNERS







TIDE + GOODWILL + NEW YORK ROAD RUNNERS

Spot:
“Nicole’s #TurntoCold Story”



EXECUTIONS

We're meeting our audience
where they're at.



EMAIL MARKETING

M Gmail Q_ Search mail

S

Compose

Tide’s Weekly Wash Guide »

Inbox

tome -

Starred @ Tide <tide@mailtide.com>  Unsubscribe Mon, Apr 8, 10:19AM (1day ago) ¥
[/ 1

Snoozed
Important

Chats

Sent
The
Drafts
All Ml almost underway, and we

Spam wanted to send you a
Trash we’ll be

Categories spec'al "‘VIte to in your area on

More join the fun! July 16th, giving you
the opportunity to

watch your favorite
influencers compete on
an obstacle course while

A Suprise NIt:

The entire tour will be
@ live-streamed so you they learn all about the
never miss a moment of wonders of cold water
‘s, theaction! "o washing.

ROV EY @3 0

0
m
o

3

Labels If you can’t make it
in-person, don’t worry!

B Notes

Get Tickets
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$6 billion

Market Size




INSTAGRAM + TIKTOK
< Posts

®

what a day '!

¢ QV
tidelaundry "I feel like no one tells you before you start
running how much laundry you start doing. | went from
wearing one outfit a day to maybe two or three. It was
ruining my clothes! When | started training for the New
York marathon, | realized | was going to need to make a
change somewhere. | read online that washing clothes in
cold water is just as good at cleaning as hot water, and
even better at preventing shrinking and color fade. So
ever since then | wash on cold! Every runner needs to
make the same switch.” My #TurntoCold Story.

G Q ® O @

3
\
LY

Qv - A

tidelaundry “I started crocheting 3 years ago and
absolutely fell in love with it. | make hats and sweaters,
maybe the occasional scarf. | have made a few things for
everyone | know at this point. | put a lot of time and effort
into crocheting, especially when it's for someone else.
When | found out that washing my work in cold water
would increase longevity, | immediately made the switch.
Now every time | give someone one of my pieces |
always tell them to wash in cold water!”

My #TurntoCold Story.

A Q ® QO @

Instagram +
TikTok




Podcasts

PODCASTS

Monday, February 26

12:50

Stay bold
and go cold

Stay bold and go cold cafore
anything goes with emma chamberlain
0:07 -4:43

* < I »» 57

<+ Follow

anything goes

with EMMA
) CHAMBERLAIN

emma chamberlain

emma prefers to share her thoughts with a

microphone rather than a physical human being, so
thank god she has a podcast. recorded fro MORE

n 4.8 (B1K) - Self-Improvement - Updated Weekly - B

Episodes >

1DAGO - O
Stay bold and go cold

Today | wanted to talk to you guys about a

= Stay bokd
small change | made recently that's had a huge and go cold
impact on my life. I'm talking of course about
making the decision to #turntocold with Tide! It
seems trivial, but washing my laundry on cold . ‘ i‘

-

Stay bold and go cold
February 25 ’ @

© ae o} Q

Listen Now Browse




40%

PODCASTS

of listeners were made aware of a
new product.

went out of their way to
research more.
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SVOD/OTT

Spot:
“Shrunken Shirt”






STREAMING

Another side of streaming.



2 YouTube twikech




One
billion trillion

hours of YouTube ive minutes
watched watched on

per day. Twitch [ast year.




YOUTUBE & TWITCH

Over Over
2 million 1.2 million
VIeWersS VIeWers



WASHED ON COLD TOUR

Washed on Cold Tour.
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WASHED ON COLD TOUR

We're pulling influencers from all corners.



WASHED ON COLD TOUR

John Cena Cody Ko

> 2 billion total views 150k average likes Top 500 channels
on INstagram iN America by
engagement

Ludwig



WASHED ON COLD TOUR




WASHED ON COLD TOUR

_0s Angeles
ouston
New York

Chicago




WASHED ON COLD TOUR

{ Jide
Washed on
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WASHED ON COLD TOUR

uR b a}I Browse w Store Blog Discord Advertise

BlETIONARY

Search

w f URBAN
washed on cold SIETIGHARY

Coined by a Tide event featuring celebrities and influencers tackling an obstacle course IS WRITTEN
above cold water. A playful phrase that means to totally mess up, but in a funny way. BY YOU
Like trying to flirt and getting shut down real quick. Brrr, that’s a washed-on-cold

moment.
+ Define a Word
*Not to be confused with the sustainable and stylish wonders of cold-water-washing.

Person 1:"Dude, did you see Sarah checking you out all night?”
Person 2:"Yeah, | was gonna ask for her number, but then her friend totally shut me
down. Got straight-up washed on cold, man.”

ot

W TWITTER ¥ FACEBOOK

& HELP

by lgcombowasherdryer May 20, 2022 © ]

ads « he

m 'l 17 | F FLAG ' informa
data su

Get the washed on cold mug.




WASHED ON COLD TOUR

A solely

Tide cvent.




EXECUTIONS

Students.



EXECUTIONS
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tudents r
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EXECUTIONS

~pefore those habits cement into habits of their own.



EXECUTIONS

Turn to cold for good.



EXECUTIONS

We've gone all in.



EXECUTIONS

Experiential




COLDEST CAMPUS

Coldest Campus.



COLDEST CAMPUS




COLDEST CAMPUS

Coldest
Campus

App.




COLDEST CAMPUS

JTide
Cold Wash
Tips

Based on your wash habits,
some stats we think you'll be into:

Care Label Detected

'@‘ Wash at 40°C
A Do notbleach
[5] Tumble dry at low temp.

=\ Iron at medium temp. Wash it
1%{ Do notdry clean on cold!




COLDEST CAMPUS

Turn the dial to dispense.

® 31
Spring 3.1
Meadowe Original®




Not to air out dirty laundry, but
there’s a reason “hot” is often
followed by “mess.”

The dial makes the difference.

#TurntoCold &

!I:JCJ =iy -
mE— e
ER I E

RIM soi.  #TurnteCold

COLDEST CAMPUS

Tide)

Not to air out dirty laundry, but
there’s a reason “hot” is often
followed by “mess.”

The dial makes the difference.

#TurntoCold &




COLDEST CAMPUS

Smart
measurement.




COLDEST CAMPUS

| eaderboards +
competitions.
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Battle for
the bands.

wins.

Download the app &

COLDEST CAMPUS




COLDEST CAMPUS

Stakes?
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COLDEST CAMPUS




COLDEST CAMPUS

Coldest Campus.



ANYTHING

GOES
EMAIL
MARKETING
E POD
ENSER WASHED ON COLD
TIDE + DEPOP
NAMIC TIDE +
INTENT GOODWILL
INSTAGRAM

B A NE AAFE LEAAI =

TIDE + GOODWILL
+ NYC MARATHON

COLDEST CAMPUS

STUFF MOM
NEVER TOLD YOU

DIGITAL
BILLBOARDS

MICROSITE

TAG
SCANNER

URBAN

DICTIONARY

TIKTOK

YOUTUBE
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EXECUTIONS

Turn to cold on their own terms,
for their own reasons.




The Dial Makes the Difference.

WARM COLD
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Timeline +
Budget.
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DEC

JAN

FEB

MAR

TIMELINE + BUDGET

APR

MAY

JUN

JULY

AUG

SEPT

DIGITAL

Tiktok

Promo: Anything Goes

Promo: Stuff Mom Never Told You
Promo: College Dorms

Promo: Washed on Cold Tour
Promo: Goodwill

Instagram

Promo: New York Road Runners
Promo: Washed on Cold Tour
Streaming Services

Youtube

Hulu

Prime Video

Twitch: Streaming Washed on Cold Tour
Podcast Shows

Anything Goes- Emma Chamberlain
Stuff Mom Never Told You

Email Marketing

College Dorms

New York Marathon

Washed on Cold Tour

OOH DIGITAL BILLBOARDS
New York Marathon (Ferry)
College Dorms (Around Campus)

EXPERIENTIAL
College Dorms (Around Campus)
New York Road Runners

Washed on Cold Tour

PARTNERSHIPS
Goodwill
Depop
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Digital
Instagram
TikTok
YouTube
Hulu

Prime Video

Anything Goes Podcast
Stuff Mom Never Told You Podcast
Email Marketing

Twitch

Out-of-Home
Digital Billboards

Experiential

College Dorms
Washed on Cold Tour

Partnerships
Goodwill
Depop

New York City Marathon

Microsite

TOTAL

$49,507,253
$2,585,069
$975,926
$7,361,200
$6,703,200
$4,222,848
$52,800
$1,600
$658,758
$3,504,000
$2,154,016
$2,154,016
$2,952,900
$990,000
$1,962,900
$15,799,277
$10,000,000
$2,000,000
$3,799,277
$5,000

$70,418,446

TIMELINE + BUDGET

4,481,459,032

258,506,880
106,542,116

2,208,360,000

363,090,000
791,784,000
1,650,000
50,000
50,676,036
700,800,000

6,447,808
43,441,831
6,011,961
37,429,870
43,441,831
115,000,000
31,500,000
60,000

4,677,908,671

260
1,067
39

53

54

40
120
4,505

6,403

26,118,477
15,750,000
92,015,000
13,965,000
43,988,000
412,500
12,500
4,269,544
87,600,000

130,929
3,005,981
18,714,935
57,500,00
15,750,000
30,000

379,262,866




CONCLUSION

We're revolutionizing laundry habits for an
entire generation.



CONCLUSION

We organized the timeline for maximum impact.



CONCLUSION

We've built a sustainability narrative for a new era.



CONCLUSION

Change-makers and risk-takers.
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