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My mom did my laundry... 



I want to protect my staple pieces...



I am striving for sustainability 
but sometimes fall short...



I am a full-blown activist... 





There’s not one way to speak to everyone.



Strategy.
AMELIA



We asked
 around.



VS



&
CLOTHES CREATE





survey 
respondents

articles 
analyzed

industry 
professionals 
interviewed



were likely or very likely to
change a habit if they knew it
would preserve the quality of
their clothes. 

77%

STRATEGY



This audience wants change.



are distrustful of eco-friendly
claims from companies.88%



They want to make a difference, 
but they don’t know how.



Authentic solutions are missing.



Generation Z Millennials



Clothing incentive. 
Collective movement.



Sustainable laundry

revolution.



Find people
where they are.



The
Microsite.



Everything funnels through the  

microsite.



How you find it 
changes how
you see it.
Unique experiences 
for unique people.



Energy Estimator Tag Scanner



+





A huge opportunity.



Rethink sustainability.







The Dial Makes the Difference.







FRANCESCA

GABRIEL

LILY

Executins.

Executions.



There’s no 
one-size-fits-all.



Real people.
Real lives.



Vintage 
Culture





30 million users

90% under 25







All avenues point to cold.



We can’t ignore the in-person
shopping experience.







“Nadav’s #TurntoCold Story”
Spot:





Tide brings clean clothes 
to more people. 





Giving clean clothes
a second life.







“Nicole’s #TurntoCold Story”
Spot:



We’re meeting our audience
where they’re at.



Location-
based email

marketing

A suprise hit:



$6 billion
Market Size



Instagram + 
TikTok



Podcasts



of listeners were made aware of a
new product.

went out of their way to
research more.

80%

40%



Hulu and
Prime Video



“Shrunken Shirt”
Spot:





Another side of streaming.





One 
billion

One
trillion

hours of YouTube
watched
per day.

live minutes
watched on
Twitch last year.



Over 
1.2 million 

viewers

Over 
2 million
viewers



Washed on Cold Tour.





We’re pulling influencers from all corners.



Ludwig Cody KoJohn Cena
> 2 billion total views 150k average likes

on instagram
Top 500 channels 

in America by 
engagement 





Los Angeles
Houston
New York
Chicago









A solely 
Tide event.



Students.







...before those habits cement into habits of their own.



Turn to cold for good.



We’ve gone all in.



Digital OOH Experiential



Coldest Campus.





Coldest 
Campus
App.



Wash
Tips

Tag
Scanner







Smart 
measurement.



Leaderboards +
competitions.





Stakes?

COLDEST CAMPUS



.





Coldest Campus.



EMAIL
MARKETING

WASHED ON COLD

TIDE + DEPOP

TIDE + GOODWILL
+ NYC MARATHON

COLDEST CAMPUS

URBAN
DICTIONARY

TIDE +
GOODWILL

MICROSITE

TAG
SCANNER

INSTAGRAM YOUTUBE

TIKTOK

STUFF MOM
NEVER TOLD YOU

YNAMIC
ONTENT

DIGITAL
BILLBOARDS

ANYTHING
GOES

LOADS OF HOPE

CC
AP

WASHERS

E POD
PENSER

OO
CAMP



Turn to cold on their own terms,
for their own reasons.



The Dial Makes the Difference.



Timeline +
Budget.
LILY





5%70% 22% 3%

Digital Partnerships Experiential OOH





We’re revolutionizing laundry habits for an 
entire generation.



We organized the timeline for maximum impact.

CONCLUSION



We’ve built a sustainability narrative for a new era.



Change-makers and risk-takers.



OutoThank you for your time.


